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Chosen Brand: 

Brompton Folding Bikes



Brompton Philosophy
“Many different people use Brompton Bikes from the city commuter to the round-the-world 
cyclist, from those in a hurry to those with time on their hands. 

The Brompton is a personal transport solution, allowing people to rethink and vary and adapt 
their journeys at will; their Brompton sets them free from the constraints imposed by the 
combustion engine, city planners, the weather, public transport administrators, bike thieves 
and countless other layers of complexity.  

The Brompton owner is free and independent - they choose where to go and when and 
how.Spreading freedom and independence - it's not a bad motivation for coming to work.” 

This provides some insight into the average user of the Brompton bike where most would use it 
to travel different places where they would not be constrained by the bulk of a large bike. This 
includes commuters traveling to work or travellers who explore different places. 



Brompton Logos and ad imagery



Existing Brompton Imagery



The Types of People with a Brompton



Advertising ideas
I thought about the possible ad ideas I could carry 
out to represent the brand. I thought about using a 
green screen, showing a person walking through 
different landscapes carrying the bike showing it’s 
really lightweight and you can bring it with you 
everywhere. !
!
Another method would be to fold the landscape 
around the bike, representing how Brompton is 
aware that many people like the Brompton because 
you can take it different places with you.



Advertising ideas
An issue I came across when thinking of advertising ideas is that I don’t really have a Brompton Bike !
that I can directly take a photo of. I then thought of ways in which I could advertise the bike without !
showing the actual bike. !
!
I could use shadows to create a shape, representing the different shapes you can fold the Brompton Bike into. This could 
include some obvious imagery of the shape of the bike when folded. The shape could also be obscured to create a shadow 
image from the bike you wouldn't have thought could be achieved.!
!
Another idea would be to show tire tracks on a white floor showing the places you can travel with a Brompton Bike. This could 
be demonstrated with a close up of the tire tracks, possibly zooming out to reveal a large distance travelled.!
!

Another method would be to show parts of the bike chain and suggest that it has travelled 1,000 miles on a !
Brompton. Using an old rusty chain could either suggest that that is the result after doing many miles, however,!
 using a cleaner chain could suggest that the bike has travelled many miles effortlessly.!
!
Other objects I could use associated with riding a bike could be a globe, which suggests you can take the bike !
abroad a ride it there easily. The object of an old map could suggest it has been used to map out places to take !
the Brompton along, demonstrating its portability. Bike gloves/ a bike light could possibly encourage safe riding.!
!
I could also work with sound as a means to suggest there is a bike there such as the sound of a turning chain, !
the changing of gears or locking up your bike.



Ad ideas

In order to get a better picture of the 
ideas that I had, I sketched out some 
of the possible advertising methods 
for the Brompton Folding Bike.  

Where a lot of the Brompton existing 
imagery focused on the bikes 
themselves, a different method could 
be to advertise the different aspects 
that a folding bike allows you to do, 
for example being able to travel 
anywhere with a folding portable bike.  

The tagline, ‘take Brompton with you’ 
can demonstrate how easy it is for the 
user to take the bike with them on 
long or short journeys, catering to 
different types of users.



Ad ideas
I experimented with different ideas for print 
advertisements, again showing aspects 
associated with somebody who owns a bike 
rather than showing the actual bike.  



I started by searching the streets for any 
abandoned bikes which I could take 
some parts from in order to represent the 
idea of a bike from the individual parts. 

I luckily found two abandoned bikes, 
both of which were unchained with most 
of the parts taken away. Fortunately, the 
bike chain was intact, which is what I 
had wanted to use. 

Removing the bike chain from the actual 
bike was harder than expected and 
required more strength than a forceful 
hammer could muster. Eventually, the 
chain was removed so I was able to use 
it to represent a bike without an actual 
bike.  

Finding the props



I started by taking different pictures, arranging the piece of 
chain so that it either made up an actual image or was 
spread in whatever way.  

I simply placed the chain on white paper so that the shape 
and colour of the bike chain would be in contrast to that of 
the white background and so stand out more.  

The use of a chain was also quite representative to that of 
the folding bike where I was able to shape the bike chain 
into different shapes; compacting it to make it smaller, or 
spreading it out.





I started by experimenting with different print advertisements, adding 
a slogan that represents the brand as well as the user of the bikes.  

The use of the bike chain which can be shaped to create whatever 
image represents the nature of the folding bike where you are able to 
fold it to suit your own needs.  

The image itself is still quite plain however, using simple type and 
branding to advertise the bike as well as a simple object. 





The suggestion, ‘10,000 on a Brompton’ is used to tell the reader 
that you can travel anywhere and everywhere if you have a 
Brompton bike whereas if you have a normal bike, you cannot go 
nearly as far where you are constrained by it’s bulk. With a folding 
bike however, you can travel with it both by riding and carrying it 
many miles. 

However, although I have generated the slogans meaning, the 
average person who looks at the ad will not immediately understand 
the meaning of the wording. I therefore wanted to add less subtle 
hints as to the reasons a Brompton bike is the option to go for. 





In this image, I placed a sketched panoramic image including important 
landmarks in order to show that you can travel anywhere you like with the 
bike. This demonstrates the knowledge of the type of user who uses the 
folding bike where it could be somebody who commutes to work in the city 
or somebody who likes to travel over greater distances and bikes the ease 
and portability of a folding bike. 

The tag line, take it with you enforces the idea where the user is free to go 
anywhere they like with the bike whether that be across the city or country 
or even across the globe.  



I then thought about different ways I could use the same 
advertisement image and make it more interesting. When taking 
the photos of the bike chain, I moved the chain along in 
increments, rotating the chain around the bike to create an effect 
similar to a rotating bike chain.  

I then used After Effects to create a sort of stop motion movement, 
having the images switch to the next after a short amount of time.  

I also added a city landscape in the background to represent the 
idea that you can travel anywhere with the Brompton bike. 



Conclusion

Overall, although there was the 
larger issue of not having a 
Brompton folding bike to use as a 
basis to advertise from, I was able 
to link the idea of a bike with the 
properties that all bikes have- a bike 
chain. This demonstrated a method 
of advertising the bike without 
having an actual Brompton bike 
where I simply used an associated 
object to represent the bike instead.  


